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culture and lifestyle (0.026), easy and adequate
availability of Hotels, Lodges and Restaurants.
(7.166).

Tourism is a service industry which plays
a vital role in the social, cultural and economic
development. Services quality and satisfaction
is of great importance in the tourism industry.
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Indian Politics
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Abstract:

In the last ten years, technology has
more advanced and faster than in any time in
human history. Its impact on our culture is un-
deniable, and its impact on Politics. The chang-
ing nature of Politics, Government & Adminis-
tration in the era of Social Media in India. Many
Challenges & Opportunities is created by So-
cial Media in the field of Indian politics as well
as state politics. Today 21 century contribution
of social media to change Indian Political Sys-
tem. The social media is used to be Indian Po-
litical Process, Governments and Judiciary &
Electoral Process etc. Face Book, WhatsApp,
Instagram, MySpace, Twitter, YouTube and other
popular social media websites Yahoo was the
search engine of the day, and the most com-
mon form of communication young people for
interested in Indian, state & Local Politics used
online. Impact on Social Media in India for Po-
litical Parties, Political Organization, India’s Po-
litical development, to Know Political Events, to
Introduce Paliticians, to know Current Affairs for
elections, Distribution of Political Information.
Today so it has the potential to increase the num-
ber of people who participate in political work
from day to day because of Social Media. There-
fore social media became a fifth pillar of Indian
democracy.

Key words: Technology, Social Media, Politics,
Political process, Elections etc.
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Objectives of the Paper:

To determine the concept of Social Me-
dia.

To know the study of Social Media and
its impact on Indian Politics.

To know the study of Issues and chal-
lenges before social media and politics.
Research Methodology & Sources:

The proposed study mainly is descrip-
tive in nature. The research done is based on
secondary data. Here, the data from various re-
search journals, websites and articles are col-
lected in order to understand the concept of
social media and its impact on Indian politics.
Introduction:

Today impact of social media on Indian
politics and the people. [& In the last ten years,
technology has advanced faster than in any time
in human history. Its impact on our culture is
undeniable, and its impact on Politics. The
changing nature of Politics, Government & Ad-
ministration in the era of social media in India.
Many Challenges & Opportunities is created by
social media in the field of Indian politics as
well as state politics. Today 21 st century Con-
tribution of social media to change Indian Po-
litical System. The social media is used to be
Indian Political Process, Governments and Judi-
ciary process & Electoral Process etc. Face Book,
MySpace, WhatsApp, Twitter, YouTube and other
popular social media websites Yahoo was the
search engine of the day, and the most com-
mon form of communication young people for
interested in Indian, state & local politics used
online. Social media has made it easy for any-
one and everyone with an internet connection
to indulge in armchair politics The worry is that
the e-literate, English - speaking, urban popu-
lation may not be too keen to vote in elections,
but they can and do criticize the government,
politicians and the system in general from the
comfort of their computer chairs, basking in the
warm glow of their computers and thinking that
they have done their bit. One would benefit by

quickly looking at how the new media technolo-
gies - both current and earlier generations of
technologies related to the internet - have been
used in politics in other contexts. In this research
paper to determine the relationship between
social media and politics, in this paper to ex-
plain the concept of how social media impact
on Indian political system.

What is Social Media?

Social mediais computer-based technol-
ogy that facilitates the sharing of ideas,
thoughts, and information through the building
of virtual networks and communities. By design,
social media is internet-based and gives users
quick electronic communication of content.
Important Types Of Social Media Platforms
to Serve Political Ads and Events

Social networking (Facebook,
WhatsApp). Micro blogging (Twitter).Photo shar-
ing (Instagram, Snap chat).Video sharing
(YouTube, Facebook Live) is the different types
of social media they are commonly used in
worldwide.

Here we discuss which social media plat-
form is most Important apps commenly used in
India with its extensive features.

1) Facebook

Facebook is one of the most widely used
apps in the world. There are 2.41 billion monthly
active users. Facebook is the primary platform
to connect with a broad audience in one place.
Facebook is used by millions of users where
people can share their views, images, videos,
etc.

2) YouTube

YouTube is a video hosting service. There
are 2 billion monthly active members. YouTube
comes with enhanced features. It is compatible
with android phones. This aipp allows the user
to upload, view, share, rate, report, and com-
ment on the video.

3) WhatsApp

WhatsApp is a freeware instant messag-

ing platform. It allows the user to send a text
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message, a voice message from their mobile
phone. It is the best messaging platform far your
family or friends. WhatsApp includes many fea-
tures and some of the essential features are:

- Voice call and video call

- Save the data offline

- Backup data

- Share contacts, locations, and docu-
ments

There are almost 1.6 billion WhatsApp
users in the world.

4) Instagram

Instagram is the app that has become a
sensation these days. There are 1 million people
connected on Instagram across the globe.
Amongst all, Instagram has unique features
which provide two types of account toits mem-
bers.

On Instagram, visitors can share images,
videos, live videos, stories. Recently it adds the
new feature that is IGTV that supports long vid-
€os.

5) TikTok

TikTok is the latest video sharing social
network. TikTok is rising day by day. It was the
world’s most downloaded appin 2018. There are
550 million active users on TikTok.

It can record the video for 60 seconds
and add music with special effects with the edit
feature. This application is the most popular
worldwide. But this app banned in india because
this is china app. Presently crises in India-China
relations due to border issues.

6) Twitter

Twitter is the real-time micro blogging
website on social networking app. The message
is known as tweets where registered users can
tweet, and unregistered visitors can read the
tweets. Twitter has 330 million users.

Twitter is the ideal social media platform
for the best customer services. Users can choose
to read the tweet of your interest like sports,
news, entertainment, etc.

There is one feature where users can

chat with friends and followers. Eminent per-
sonalities share their views on twitter. This app
is mostly used by our national level political
leaders and important politicians.

Above, we have discussed the six impor-
tant and impressive apps of social media. These
are free and important social media apps which
help to promote our Indian politics on a large
scale.

Analysis of The Impact of Social Media on In-
dian Politics

Today the big contribution of social me-
dia in human life & it's used in local level to
national level politics and Indian political sys-
tem. The impact of social media on Indian poli-
tics as given different areas.

1) Impact on Political Parties:

Today India’s national & regional politi-
cal parties and movements have used the
internet and other social media apps very ef-
fectively and extensively. In this case, the other
social media are as important to mention, if not
more so. The collection, organization, and analy-
sis of data can be one of the most critical parts
of running campaigns. Political partied manifes-
tos and their policies, agendas promoted through
the social media.

2) Impact on Political Organization:

From demographic data, to organiza-
tional records and planning documents, social
media is a great boon in this country. All sorts
of political and activist organizations have made
great use of them in India. Gone are the days
when political leaders went around with a pa-
per notebook, keeping track of contacts in ev-
ery constituency in the country.

3) Impact on Electoral Process:

Imagine if computing allowed the vot-
ers to check information for them, to see what
is happening on the ground and to make a final
judgment for themselves. We would then be free
of the shameless politicking and manipulation
that occurs before an election. At least people
will be making independent electoral decisions

4 Printing Area :Interdisciplinary Multilingual Refereed Journal ¢/

Scanned with CamScanner



Impact
Factor

ISSN: 2394 5303|7_387I|U|FJ

JPeinting gfteed®

Peer-Reviewed International Journal | [ssue-72, Vol-04

January 2021 031

that depend on their ability to examine infor-
mation. This would be a welcome relief from
some of the laughable results that we are get-
ting in elections when every two bit politician
can lay his or her way into high office.

4) Impact on India’s Political development:

Computing could have a transformative
effect on the way that we deal with politics. Our
politics at the moment is received rather than
created. The ordinary person is removed from
the political process and globalization has only
served to emphasize this reality. Social Media
has played a huge role in India’s Political devel-
opment. Kamal Nath has stressed the impor-
tance that social media plays in the role of poli-
tics with the Indian people.

5) To Know Political Events:

Internet technology and speeds have
advanced to the point where websites like
Facebook Live, YouTube can offer streaming
video of live political events online, in real time,
and without interruption as seen during the po-
litical debates and eventual election.

6) To Introduce Politicians:

Social Media has most definitely im-
pacted politics and politicians. Long gone are
the days of your local politician knocking on your
door to introduce him. There was a time not so
long ago when you felt a personal connection
to your politicians as they would show up at your
door and take time to hear your issues. Your poli-
tician on every level is now able to meet you in
your living room by way of your television, your
mobile phones through social media. Now the
use of social media exactly is the newest idea
to politics.

7) To know Current Affairs for elections:

Social Media and its political impact was
seenin our most recent elections was with Twit-
ter, Facebook, WhatsApp. Though Twitter,
Facebook, WhatsApp was still too new to have
made as serious an impact as | believe it will in
the future; Twitter, Facebook, WhatsApp had
almost become your new arena for campaign

news. People were able to find out what was
going on as it was happening before the media
could get to it. This will soon have a severe im-
pact on the role of the social media with news.
8) Transformative Impact:

In the past two years, we've seen the
transformative impact of the internet and so-
cial media. Instead of a handful of news pho-
tographers hiding to capture images, we now
see millions of people in the street, cell phones
in hand, taking increasingly high quality videos
and photos of state oppression through social
media.

9) To know Information and organize Politi-
cal Events:

The internet and cell phones add a new
dimension to political technology; they are in-
teractive media. In addition to the images pre-
sented on the web, the internet allows people
to quickly spread ideas, information and orga-
nize political protest in India. Information comes
to the public and from the public as well through
social media. Efforts to jam and shut down these
technologies are nearly always overcome by
hackers and clever political organizers.

10) To know the Political Process:

What effect has information all of that
concerns the political process in a formal sense?
Let me back up and say a few words about civil
society more generally. One important thing that
Internet has done, almost subliminally, has been
to make much more visible society’s processes
of collective cognition. Technology had so far
on the political process? One answer is “nobody
knows”. Little research has been conducted on
the matter. My own expertise derives not from
research but from practical involvement. In
1993, for example, | observed that many
Internet-based issue campaigns were doing
more harm than good, and so | wrote the first
manual on the subject. Some research does ex-
ist, however, and | will draw on it in my com-
ments. That said, anotheranswer is “not much”.
In the political process, Social Media is still the
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most important medium in India.
11) Distribution of Political Information:

Social Media does facilitate the distri-
bution of politica! information. But many things
happen in the political process that nobody
knows how to automate. Examples include leg-
islative analysis, research, agenda formation,
and coalition building. These are, not coinciden-
tally, the primary functions of political interme-
diaries such as interest groups and political
parties, not to mention legislative staffs.

12) To Increase Peoples participation in Poli-
tics:

The Internet has a role in mobilization
and coalition work. One might, for instance,
broadcast a message to one’s coalition partners
about an activity taking place in India. Electronic
mail makes it easier for a coalition to agree on
a unified message or draft a collective letter.
Anonline group of coalition members’ represen-
tatives might agree that dissents from a pro-
posed draft should be raised within 24 hours,
and that silence will be interpreted as agree-
ment. This practice is certainly widespread, and
it has the potential to increase the number of
people who participate in political work from day
to day because of social media users.

13) To Increase Political Socialization

The social media has a important role in
political socialization in India. Political social-
ization is a process, this process providing dif-
ferent agencies i.e. Family, Educational Institu-
tion, Political Parties, Internet, Electronic & So-
cial Media etc. In this process political informa-
tion, knowledge, political events, political cul-
ture has transports from one generation to an-
other generation. One might, for instance,
broadcast a message to one’s coalition partners
about an activity taking place in India. In this
decay India by using social media to increased
people’s political socialization. In this modern
era, most of the politicians and political parties
have started to use social networking media for
their campaigns, promotion of ideology and to

get the support of masses. On the other hand
most of the social networking media users are
also using this avenue for palitics.
14) The impact on Government:

Social media probably impacts govern-
ments more than corporations and private indi-
viduals. For the most part, corporations propel
and advance technology. Governments, on the
other hand, usually lag behind and are forced
to catch up. And even if they do not want to be
involved, they must, because current trends and
business practices demand that they conform.
But this leaves governments vulnerable in many
ways and thus, it can be said that generally
speaking, social media has a negative impact
on government,

Conclusion:

Today 21 st century Contribution of So-
cial Media to change Indian Political System

The Social Media is used to be Indian
Political Process as on Parliamentary Process &
Electoral Process etc

Impact on Social Media in India for Po-
litical Parties, Political Organization, India’s Po-
litical development, To Know Political Events.

To Introduce Politicians, To know Current
Affairs for elections, Distribution of Political In-
formation.

The changing nature of Politics, Govern-
ment & Administration in the era of Social Me-
dia & Technology in India.

Many Challenges & Opportunities is cre-
ated by Social Media in the field of Indian poli-
tics as well as state politics.

To increase the number of people who
participate in political work from day to day.

Social Media became a fifth pillar of In-
dian democracy.
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Adjustment of Female Teachers
of joint and nuclear family

Ms. Raji
Gandhinagar, Gujarat
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Abstract:

Fora working woman hercareer and fam-
ily are the most important facetsof her life. Strik-
ing a balance betweenprofessional and family
life has become a conspicuous personal and
family issue for contemporary societies. The
present financial needsrequire both the hus-
band and wife to work for the family. The work-
ing woman has a multiple role, as a mother, wife,
daughter, daughter-in law, home maker and also
an employee associated with an institution. The
balance between profession and family is a
permanentchallenge in working women’s lives.
The difficulty of a women to balance these mul-
tiple roles has strongly affects their physical,
emotional and mental well-being. The present
research was aimed to study adjustment of fe-
male teachers according to the structure of fam-
ily they belonged. The sample of the study con-
sisted of 400 female teachers from secondary
schools of Gandhinagar district of Gujarat state.
Out of which 195 were female teachers be-
longed to Joint family and 205 were female
teachers belonged to Nuclear family. Survey
method was used for data collection. Standard
Deviation and t-test were used for the analysis
of data. The result indicated significant differ-
ence in the adjustment made by the female
teachers belonging to joint and nuclear family.
The results manifested that the teachers be-
longing to joint family have to adjust more than
the teachers of nuclear family.

Introduction
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